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YOUR MARKETING TOOLBOX™

Your Marketing Toolbox™ should include “tools” to flag down suspects, turn sus-
pects into prospects and convert prospects into customers. A “tool” is any media,
document, or procedure that helps you locate and talk to suspects and persuade
them to become a prospect. Plus, it's anything that educates prospects and turns
them into customers and turns customers into clients for life.

TOOLS FOR SUSPECTS: To reach suspects, you need the right media that
reaches the greatest number of suspects at the lowest possible cost. Which
media is best for reaching suspects? The list in endless. [ suggest you use
BOTH online and off-line media, both mass and direct media to reach
your suspects. There are hundreds of types of media. Here are only four
types of media.
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TOOLS FOR PROSPECTS: To turn prospects into paying customers, you
need to use an education-based approach to marketing. How will you edu-
cate your prospects? Here are two tools: a free recorded message line and
a web landing or “squeeze” page. After the suspect calls your recorded
line or visits your web landing page, you give them a consumer awareness
guide.
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