INTRO?t

YOUR MARKETING TOOLBOX™ (CONTINUED)

Tools for prospects and customers:

The purpose of the consumer awareness guide is to educate your prospects.

But education is only one tool. You must follow-up with prospects and continue
to contact them using persuasive sales letters and other follow-up techniques
until they buy or opt-out. In addition to the consumer awareness guide and sales
letters, you continue to educate your prospects and customers with a monthly
newsletter. And ask for referrals and testimonials.
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T PRIVATE PITCHING LESSONS
15 things
you can do to
Prevent injuring

your pitching arp,

+ Leam mechanics v/ Increase speed + Improve endurance
v Prevent injuries v Get in better shape
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Consumer Awareness Guide Sa|es Letters FO"OW'UP

[ o .. NEWSLETTER
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I want to clone youl PITCHI OACH

Mike: love be tow much | appreciate
uuuuuuuuuuu ind taking a fow mo-

. and hook me up.

Who is just like you?

? Yes, you can strike out more
player and protect your arm, too!
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Say something nice, will you?

Wiy doyou ke doing usinsss with e picing cosch?.

Triiaad

Miis

o

Referrals and Testimonials Newsletters (Printed / Online)
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